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Food Culture
Part 1
	Food has always been an aspect of cultural formation and negotiation. Food representations across space and time, allow people to understand the ever-changing food politics experience along with class, ethnic, gendered, and racial fissures that have often characterized it. Digital media has a significant effect on the food culture among its users. Various digital media platforms and channels are used to provide food information ranging from magazines to television and influencers.
Food magazines
1. Bon Appetit. It provides an extensive collection of food culture articles, recipes, and tips for dinner parties. 
2. Cook’s Illustrated. It offers expansive recipe instructions and testing. 
3. Gather Journal. The journal provides recipe centered publication with each issue focused on a theme.
4. Gatronomica. It examines food in terms of social justice, history, and economics.
5. Cherry Bombe. This magazine is used to celebrate good and women. 
Food blogs
1. The stay at home chef
2. I am baker
3. Serious eats
4. Food52
5. Damn delicious
Food Influencers
1. Yumna Jawad with feel-good foodie on Instagram
2. America’s test kitchen. An Instagram account by a group of cooks
3. The pioneer woman
4. Martha Steward
5. Cooking with  Mima
Food televisions shows
1. Chef’s table
2. Nailed it
3. The final table
4. The great food truck race
5. Cooking on high
Part 2
	Over the past couple of years, an array of technological innovations has taken over the world of food. These technological innovations have provided vast content, communication, and information about food. For consumers in the United States, digital food practices have become a norm and habit and are clear from people’s daily lives. Digital food practices range from accessing recipes on digital platforms to ordering food on an online platform and using electronic devices to connect to chefs, farmers, and food producers (Fuad-Luke 37). A shift has been experienced in media content. Kirkwood (281) asserts that in just a decade, there has been a shift towards the digital realm, often indicating changes in food culture and daily practices of Americans. Food television programs and reality TV celebrities hold great cultural sway, what they offer competes with a growing and increasing online food content. This competition is distributed across various platforms from amateurs and experts of YouTube to Instagram and food lifestyle blogs. 
	In part 1 of the assignment, I researched food cultures in digital media. The research show a clear digital connection of the world in ways that could not be imagined a couple of decades ago. However, even with this connection, the world still remains divided, particularly based on how people are connected. Whereas technology connects people and brings different cultures closer, not all people have access to the internet. This creates a digital divide. Some similarities that existed between these food content media are their presentation. Digital media uses technological innovations such as electronic devices to communicate with people and provide food content (Lewis 219). Technology provides the connection between content providers and consumers rather than face to face interactions. This often creates a challenge or a flaw as nonverbal cues and emotions that play a significant role in culture can be absent or entirely missed. Digital media platforms present a major theme that portrays food technologies as creative, futuristic, healthy, sustainable, and efficient. Digital food cultures use innovative approaches to scrutinize various food practices and presentations across different digital media platforms such as Instagram, YouTube, and food blogs. 
Part 3
	In the past couple of decades, the world has witnessed tremendous changes, both culturally and technologically. The internet spread and mobile computing advancements have created a world that was unimaginable many years ago. The internet and other digital media platforms present diverse food cultures ranging from those advocating for specialized diets that often require intense focus and commitment to those that celebrate unlimited satisfaction in food. The world has experienced significant technological innovations. One significant development entails the use of online platforms by people who provide food solutions, which has increased the scale of limited markets. Like all other digital practices, daily digital interactions are prone to algorithmic tracking and digital surveillance. Digital media has changed the food culture from how we perceive it to how we eat it. 
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